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Just out: Captive trends and data
Speakers and agenda

• Highlights from our latest benchmarking data sets. 

• Historic growth in captives. 



3Source: Marsh Captive Solutions’ Client Benchmarking

Captive use flourishes
Growth in numbers and premiums
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Significant increase in cell formations
Types of captives also grow
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Marsh cell captive facilities locations
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Net premium growth by coverage
Premiums skyrocketed amid challenging insurance market conditions

Source: Marsh Captive Solutions’ Client Benchmarking
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Double-digit growth in number of captives by industry
Challenged industries looked to captives In 2020

Source: Marsh Captive Solutions’ Client Benchmarking
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Net premium growth by domicile 

Source: Marsh Captive Solutions’ Client Benchmarking
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Domiciles with the largest growth in premium 
Growth across all regions

Source: Marsh Captive Solutions’ Client Benchmarking
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Third-party unrelated risks
Diversification and technology drive profit centers in captives

Source: Marsh Captive Solutions’ Client Benchmarking
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Marsh Captive Solutions – making a difference

Our most recent captive digitization efforts 

included sending 6,200 DocuSign envelopes, 

delivering 12,000 virtual board packs, and 

issuing 40,000 GCMS digital payment signings.

Our offices span 19 countries, with 

colleagues that are fluent in nearly 

40 languages.

Decreased paper usage led to an estimated 

environmental savings of:

• 9,200 pounds of waste.

• 56,000 pounds of wood.

• 131,700 pounds of carbon.

Female and/or minority leaders 

manage seven of our offices, with 

women making up 60% of our team.

Environmental, social and governance (ESG) initiatives

Source: MMC ESG Report: Changing What’s Possible 

Marsh McLennan launched our inaugural ESG Report, Changing What’s Possible, 

committing to reduce carbon emissions by 15% below 2019 levels by year-end 2025 and to 

be carbon neutral in 2021. 

https://www.mmc.com/content/mmc-web/mmc-v2/en/news-events/2021/march/marsh-mclennan-launches-inaugural-esg-report-changing-what-s-pos.html


We are leaders in risk, strategy and people. One company, with four global businesses, 

united by a shared purpose to make a difference in the moments that matter.

A business of Marsh McLennan

Marsh is one of the Marsh McLennan Companies, together with Guy Carpenter, Mercer, and Oliver Wyman. This document and any recommendations, analysis, or advice provided by Marsh (collectively, the "Marsh Analysis“) are not intended to be 

taken as advice regarding any individual situation and should not be relied upon as such. The information contained herein is based on sources we believe reliable, but we make no representation or warranty as to its accuracy. Marsh shall have no 

obligation to update the Marsh Analysis and shall have no liability to you or any other party arising out of this publication or any matter contained herein. Any statements concerning actuarial, tax, accounting, or legal matters are based solely on our 

experience as insurance brokers and risk consultants and are not to be relied upon as actuarial, tax, accounting, or legal advice, for which you should consult your own professional advisors. Any modeling, analytics, or projections are subject to 

inherent uncertainty, and the Marsh Analysis could be materially affected if any underlying assumptions, conditions, information, or factors are inaccurate or incomplete or should change. Marsh makes no representation or warranty concerning the 

application of policy wording or the financial condition or solvency of insurers or reinsurers. Marsh makes no assurances regarding the availability, cost, or terms of insurance coverage. Although Marsh may provide advice and recommendations, all 

decisions regarding the amount, type or terms of coverage are the ultimate responsibility of the insurance purchaser, who must decide on the specific coverage that is appropriate to its particular circumstances and financial position.
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